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PLEASE READ THE IMPORTANT DISCLOSURES BELOW

E*TRADE Financial Corporate Services,Inc.is located at 3 Edison Drive, Alpharetta, GA 30005.

The EXTRADE Financial family of companies provides financial services that include trading, investing, banking, and managing employee stock plans.
Employee stock plan solutions are offered by E*TRADE Financial Corporate Services, Inc.

Securities products and services offered by EXTRADE Securities LLC, Member FINRA/SIPC.

E*TRADE Financial Corporate Services, Inc. and EXTRADE Securities LLC are separate but affiliated companies.

In connection with stock plan solutions offered by EXTRADE Financial Corporate Services, Inc., EETRADE Securities LLC provides brokerage services to stock
plan participants.

The law s, regulations and rulings addressed in this presentation and by the products, services and publications offered by EXTRADE Financial Corporate
Services, Inc. and its affiliates are subject to various interpretations and frequent change. Product descriptions and instructions in this material are general in
nature and are not intended to replace documentation and instructional materials distributed by EXTRADE Financial Corporate Services, Inc. and its affiliates.

E*TRADE Financial Corporate Services, Inc. and its affiliates do not provide legal, accounting or tax advice. Alw ays consult your ow nlegal, accounting, and tax
advisors.

This presentation contains confidential information and may not be disclosed w ithout EXTRADE Corporate Services’ w ritten permission.
© 2019 EXTRADE Financial Corporation.All rights reserved.
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Reqguirements for Usage of the E*TRADE Corporate Services Logo

You have requested permission from E*TRADE Financial Corporate Services, Inc. (‘E*TRADE”)to use
the E*TRADE logo on certain written communications you produce and disseminate to your customers /
clients relating to the services E*TRADE Corporate Services provides as an equity compensation plan
administrator (“Permitted Use Communications”). Communications targeted to stock plan participants
do not fall within these guidelines; please reach out to your E*TRADE representative with any
guestions.

E*TRADE grants permission for the use of the EXTRADE Corporate Services logo in Permitted
Use Communicationsin accordancewith the standards setforth in this document.

While this document outlines the key components for acceptable usage and application of the
E*TRADE Corporate Services logo, it is a companion document to E*TRADE's full brand guidelines and
should not be considered a substitute for E¥XT RADE's brand guidelines. Please review this document
carefully and reach out to your E*T RADE representative with any questions.

E¥TRADE
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The Purpose of These Guidelines

Co-Marketing Alliance Benefit

One of the key benefits of a Co-Marketing Alliance arrangement with E*TRADE Financial Corporate
Services, Inc. is the ability to leverage our brand. Based on this, it is importantto ensure that the
E*TRADE brand and the brands of our Alliance partners are represented properly.

Use Of This Document

These guidelines have been created to protectthe E*TRADE brand from inappropriate use and keep its
Image consistent. It will also ensure that the relationship between E*TRADE and its Alliance partners are
clear — this is important for consumers of both of our brands.

We've included some of the most common forms of Alliance partner branding requests but if you have a
need thatis not addressed in these guidelines, please contact branding@etrade.comand obtain
approval.

E¥TRADE
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mailto:branding@etrade.com

What Is Co-Marketing?

Co-marketing occurs when two like-minded brands aligntheir marketing efforts to promote each other's
product or service. While a hybrid productis not created, a Co-Marketing undertakingallows brands to
leverage their relationships with other brands.

With Co-Marketing, the brand partners aren’t creating a unique new product or service as a result of their
work together. They are essentially sharing their customers and are building awareness for both brands.

Co-Marketing arrangements aim to deliver greater results in terms of visibility, reach, and sales that
could not have been accomplished without the support of another brand.

E¥TRADE
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Please contact hranding@etrade cam with any questions on the attached guidelines.




E*TRADE Corporate Services Logo Use — General Guidelines

It's important to distinguish who is delivering the communication as the brand voice, tone, color palette and
messaging should reflect that of the creator.

The followingis a summary of the E*TRADE logo and it’s use.

Many E*TRADE brand assets are not to be used by Alliance partners. Why? The E*TRADE brand is not a
logo, advertisement, or ‘marketing thing’. It's an asset that we use to express ourselves to our clients,
customers and partner firms when we market or communicate. It's important to distinguish when marketing
or communications come from E*TRADE.

Our brand guidelines provide comprehensive guidance on our visual system, particularly logo application
and usage.

By providing this simple guidance, it helps to enable our ability to protectit and grow its value.

E¥TRADE
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E*TRADE Corporate Services Logo Library

Primary logos

E3¥TRADE

CORPORATE SERVICES

Primary Logo
The primary, full color E¥XT RADE Corporate Serviceslogo
should be used wherever possible.

Secondary logos

EXTRADE

CORPORATE SERVICES

Black Logo
The blacklogo should only be used on light backgrounds
when full colorisnot possible.
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Primary Reverse Logo

For use only on dark backgroundssuch as Plum or E*TRADE
Dark Blue. Note that the dlightly lighter purple inthe arrowis
ODB Purple.

E¥TRADE'

CORPORATE SERVICES

White Logo
The white logoshould only be used on darkbackground when
full colorisnot possible.

Please contact hranding@etrade com with any questions on the attached guidelines.

Note

The one-color E*TRADE
Corporate Serviceslogosare
not simply re-colored versions
of the primary logo, but official
logoswith theirown
characteristics (naotice the
space betweenthe
converging arrows).
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E*TRADE Corporate Services Logo Usage — Permissible

Clear Space

In orderto preserve the integrity of the EXTRADE
Corporate Serviceslogo, itisimportant that no otherlogos
type, or othergraphic treatmentinfringe on itsspace. The
minimum clear space isequal to the height of the
Converging Arrowsin the logo. The Registered Trademark
symbol doesnot need to be includedin thismeasurement

Minimum size

In print, the minimum size at which the E*TRADE
Corporate Serviceslogo may be used is.75in (20mm) wide
(include the registration markforthismeasurement). In
digital the minimum size is54 pixelswide.

Pl n'tchange the | lock ny text with th
logo. orcreate yourown logos.

When the ETCS logo and Alliance Partner logo are

presented together:

* Insert dividing line at midpointbetweenthe two logos

» Dividing line should match color of the text in the
E*TRADE Corporate Serviceslogo used (white or
black)

* Bothlogosshould be the same height

* Clearspace between dividingline and logos should
equal the width of the Converging Arrows
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Partner Logo Placement Example

E¥TRADE

CORPORATE SERVICES

Please contact hranding@etrade cam with any questions on the attached guidelines.
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0.75 in (20mm)
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E*TRADE Corporate Services Logo Usage — Not Permissible

Please review these common examples of misusage.

A. Do not use outdated versions of > E 3 DE M
the logo
B. Do not distort the logos

=
m

m
m

C. Do not alter the typeface of the
primary logo or separate the
Conwverging Arrows

D. Do not display the logo without a
Registered Trademark symbol

E. Do not apply drop shadows or . o

EX
other effects ] DE < E3 E

¥
e

-

Jm
m
m
=

Do not recolor the logo

Do not rotate the logo

Do not place the primary logo on

top of an E*TRADE Green

background

I. Do not use one-color logo without
the space between the converging
arrows

J. Do not place the logo on

backgrounds where it would

become illegible

I om

*
3
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Please contact hranding@etrade com with any questions on the attached guidelines.



E*TRADE Corporate Services Brand Asset Use — Not Permissible

Examples of E*TRADE brand assets not permitted for use by Alliance partners:

The Conwverging Arrows logo is a supplemental logo and
should never be used by Alliance partners in place of the - MAHE BV ENT EEOAMPEE
full logo.

el

E¥TRADE
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E*TRADE Brand Asset Use — Important Reminders

12

While the execution and visual style of the piece may be driven by the Alliance partner, always appropriately display the E*T RADE
logo (do not stretch, skew, or otherwise alter)

Use E*TRADE'’s full color logo on a white background or full color reverse logo on E*TRADE Purple, Plum, or Dark Blue backgrou nd
whenever possible

When full color logos cannot be used, it is appropriate to use the white (knockout) logo on dark backgrounds only. Similarly, when
color is not available the black logo can be applied on light backgrounds only

Never use E*TRADE’s shorthand (converging arrows logo) in Alliance partner communications

Do not lock up text to the logo or violate logo clear space. Clarification including “provided by” may be includedin the
communication, but must adhere to logo clear space restrictions

Designations such as “provided by” must be in sentence case, utilize a smaller point size when compared to the E*TRADE logo,
appear in Arial typeface, and meet logo clear space requirements (do not infringe on the logo)

To avoid misappropriation or brand confusion, do not place the E*TRADE logo too closely to Alliance partner taglines, slogans, or
other identity elements

Do not use the logo as part of a sentence within copy. Instead, please write EXTRADE in all caps with the asterisk as part of the word
(never E-trade, E*Trade, Etrade, etc.)

o
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CO-
MARKETING
EXAMPLES

E3 TRADE'



Co-marketing arrangement with Carver Edison

CARVERI DISON

Asimple solution that rewards companies and creates meaningful

opportunity for employees at all levels.

$127.5
million®

Carver Edison

Introducing Cashless Participation™

e —— s is the next

frontier of

Supported by . . .

Equity Edge Online® financial benefits

from E*TRADE Corporate Services .
made possible
by cutting-edge

s ighty corelted o come - technology. o bl e
e e million* . The E"TRADE Financal famif of cormpanies v inancal services that inchudetracing investing banking.and managing employee stack lns.
NSTTLTIONAL WVESTOR MAGATNE
e
— M

Interested in learning mare?

Corparate Cashflow

EXTRADE | CARVER

CORPORATE SERVICES. EDISON Issuers@carveredison com +1833 GETESPP
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Communication is coming from Carver Edison and reflects Carver Edison’s brand, tone, wice, color palate
“Supported by” “Powered by” “Provided by” — permissible language used

E*TRADE Corporate Senices and Carver Edison disclosure included

Clear space distinction between E*TRADE Corporate Senices and Carver Edison logos

Please contact hranding@etrade com with any questions on the attached guidelines. E E



Co-marketing arrangement with First Republic Bank

. Premium

Introducing Customized wealth executive services
access to premier management solutions From E*TRADE Securities
. A~ = From First Republic Private Wealth Management Our Executive Private Client team is committed to helping your U.S.-b: enior executives.
financial services - . e ) R - understand and navigate the many complexities of their squity compensation benefits
Lo p + Pock - WS i} . New E*TRADE :enumd line of credit. Customized 10b5-1 trading plans
e w; € . ck plan  your senior executives to

Exclusively for your senior executives o Kine e
dedi o cre g cu: wealth-buildi rategies for ndividu > assets held at B RADE Se:uvmns iscanEra\ implement structured trading plans that may
dir for " help minimize logal risk, even for transactions

mada during blackout pariods.

Investment management s
E¥TRAD! i flexible source of iquidity that avoids disrupting Reguiatory filing preparation assistance
wsell ith the a etails
CORPORATE SERVI their pledged sscurities associated with the preparation of required
regulatory flings, such s thoze required by
Block trade execution support Rule 144 and Section 16.
A5 your senior executives sellthei pasitions, our
Atermativeimvestments
the impact that high-volums trades cauld have Sanior exscutives who wish ko invest an their awn
on the markat can continue to do sowith the vast array of took

research, and guidance provided by E'TRADE

PLEASE BEAD THE NPOATINT DISCIBSTRES BELOW.
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Bringing premier financial services

to your senior executives Private
banking services
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Communication is coming from E*TRADE Corporate Senices and reflects E*TRADE’s brand, tone, wice, color palate
Products and senices clearly outlined from which entity they are being offered

Clear delineation between E*TRADE Corporate Senices and First Republic logos

E*TRADE Corporate Senices disclosure and First Republic Bank included
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